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BACK TO SCHOOL NEEDS 
WAL*MART 
ALWAYS THE LOW PRICE. 
G· 
3015 Grand Avenue* Ames, lA 
(515) 233-1345 
Monday - Saturday Sam - 1 Opm 
Sunday 9am - ?pm 
Study Abroad Center 
5 Hamilton Hall 
(515) 294-6792 
A Career With 
Excel And The 
Cargill Meat 
Sector ... 
Excel, a Cargill 
Subsidiary, is a 
recognized leader in the 
beef and pork industry. 
As a leader, the Cargill 
Meat Sector is constantly 
searching for new ways to 
improve its meat 
processing methods. We 
are also highly responsive 
to changing consumer 
needs. 
The Excel tradition of high 
quality products and 
programs coupled with 
new people and good 
ideas works to strengthen 
our commitment to the 
exciting meat industry. As 
we continue to grow, the 
Cargill Meat Sector needs 
and encourages uniquely 
qual~ied individuals who 
can learn and apply sound 
management skills in our 
excellent organization. 
That's why we offer 
training, advancement and 
challenging career 
opportunities for our 
selected applicants. 
For more infonnation on 
career opportunities with 
Excel, contact your 
Campus Placement 
Office. 
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Aerial view of central campus 
... ... ,._ ... ,~.,~rney Puts ISU 
in the Game 
"Before McCarney has proved himself, 
everybody is going to expect huge thing 
because there is nothing to disprove that the 
team is going to great." 
r Story: The Best of Ames 
Iowa State 
Searching for the best things in life? Or at least in Ames? A 
questionnaire answered by more than I 00 Ames' residents 
and Iowa State students tells all, from the best restaurants 
to the bes t bars. 
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Editor in Chiefjen Schroeder reveal the Best of ethos and 
explains the myth behind the name. 
ail bag 
Long, lost, love letters. ethos gets praise from its readers . 
ew Carrie Chatman CaH : 1 .......... """>-.-- alendar 
enter for Women and Politics • 
• Named as one of the ten most important 
women of the century, Carrie Chapman-
Catt, an I U legacy, is the foundation for 
the renovation of Old Botany. 
• 
• 
• 
• 
• 
• 
• 
• 
• • • • • • • • • • • • 
• 
• 
l\!att Seifert, \\'itt Siasoco and Scott Christy 
play on Central Campus. 
Bored or just plain don 't want to start on that project yet? ethos 
gives readers a look at what's up at Iowa State. 
ampus Watch 
Over the summer, the University underwent some nip and tucks 
and relax; you can still use Scholar . 
The unveiling of a new department in A'n 'E and an explosion of 
concert reviews from the summer of '95. 
a combination of small-town atmosphere; people 
know each other, they have a fairly friendly attitude toward each 
other." " ... it has some of the advantages of larger communities from 
the standpoint of cultural activities, entertainment activities and 
recreational opportunities."- Larry Curtis, f\Iayor of Ames. 
tate graduate and novelist Farwell T. Brown speaks about the 
past and present oflowa State. 
McFarland Clinic, P .C. 
515-239-4400 
1215 Duff Avenue • Ames 
Rx. for good health: 
./ family and adult medicine 
offlces in Ames, Boone, Jefferson, 
]ewell, Nevada, Marshalltown, 
Ogden and Slater. 
./ 26 specialties to serve all 
your health care needs . 
./ 49 years of providing routine 
and emergency medical services . 
./ Dedication to providing only 
the highest quality health C(l 
personally and directly . 
./ Call us for your 
health care needs! 
Good 
friends! 
We're proud of the many Iowa 
State graduates who have 
contributed much to our 
continuing success. Good 
people and good products 
have long been a hallmark of 
Kent Feeds. 
· Serving the Independent 
livestock producer" 
The best news you'll get all day. 
HALF OFF THE REGISTER! 
Add The Des Moines Register to your college necessity list to: 
• look for jobs, build your business knowledge and track current 
issues 
• keep posted on sports scores and exciting highlights 
• follow the latest trends in food, fashion, films and fun! 
• delve into Datebook, your weekly guide for entertainment action in 
central Iowa! 
Order a 16-week subscription to The Des Moines Register 
now and save 50% off the daily Register suggested 
newsstand price. 
What are you waiting for? Subscribe now and save! 
In Ames call 232-6166 or call toll free 1-800-365-IOWA. 
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FRONT LINES 
You better believe it! 
Words not only have the power 
to change minds, but they also have 
the ability to turn ideas into progress. 
The word "ethos" possesses that 
ability. 
Obviously, ethos is not a word 
that comes up in daily conversations. 
Last spring, the JIMC 502 (Communi-
cation Research Methods) class 
conducted focus groups on students' 
opinions of ethos. One suggestion was 
to change the name of ethos to 
something that people could more 
easily identify with. The group 
suggested that if the name was more 
familiar, readers would be able to 
affiliate themselves with the magazine. 
This may be true, but I believe 
that it is the name's abil ity to stand 
out from the norm that makes it 
memorable . 
"Webster's" defines "ethos" as 
"the distinguishing character, 
sentiment, moral nature, or guiding 
beliefs of a person, group, or institu-
tion." To go even further, ethos defines 
the people, places, issues and events 
that gel together to create Iowa State 
University. 
Within this definition lie many 
different aspects of culture. Around 
Iowa State and Ames, there are 
opportunities for entertainment, 
academic growth, fun and games and 
even a local celebrity here and there. 
At times that fact that Ames is 
more than a university is hard to 
recognize, which is why we created 
"The Best of Ames and Iowa State" 
(pages 14-19). It was our goal for 
students to realize their surroundings 
and make the most of them. 
More than I 00 surveys were 
completed during the Spring of '95 in 
answer to our call for readers' 
opinions. This number was encourag-
ing, but not overwhelming. 
Throughout the coming year, 
ethos will be conducting more 
surveys.Your chance will come to 
state your opinions on topics such as 
the political movement in the 90's to 
sex, drugs and how they directly 
affect Iowa State students. 
One of the most accomplished 
students to ever graduate from Iowa 
State was Carrie Chapman Catt, a 
woman who fought to give women 
the right to vote and contributed to 
the well being of Iowa State for more 
than 30 years. 
In October, the Carrie Chapman 
Catt Center for Women and Politics, 
the only center of its kind in the 
Midwest, will open. The story "The 
New Carrie Chapman Catt Center 
for Women and Politics," (pages 24-
27) highlights this momentous 
occasion. 
Thank you both staff and 
readers for your contributions to the 
life of ethos. Enjoy this year, in light of 
a new beginning. I think Catt put it 
well when she said "To the future in 
the distance, give yourselves." 
·}en Schroeder 
editor in chief 
ethos Magazine (ISSN 1074-2 174) is written and edited entirely by students. The magazine is _published six ti~es a year in Sept.. 
O _t., N ov., Feb., March and April primarily for students in the colleges of Liberal Arts and Sc1ences and Fam•ly and Consumer 
Sciences. The latter was formerly served by Outlook. the magazine for the College of Family and Consumer Sciences. O~rloo_k 
merged with ethos in the spring of 1993. ethos is supported in part by the Go~ernme~t of the Stu~e~t Body. The ~agazme IS 
copyrighted by the editor on behalf of the university, and no part may be reprmted Wi thout per~ISSIOn of the ~d1t0~ except 
for workshop purposes. Opinions expressed in the magazine do not necessarily represent the Vi~S of t~e u~ iverSICy or LAS 
and FCS colleges. Letters to the editor are w elcomed and may be sent to: ethos Mogozme EditOrial Department, 
16C Hamilton Hall, Ames, Iowa 500 II , or ethos@ iostote.edu. Inquiries about subscriptions may be ~e~t to: e~os 
Magazine Circulation Department, 160 Hamilton Haii,Ames, lowa SO?II.The annual subs~ription rate for ~1x iSSues.'s $ 18. 
Students enrolled in the colleges of Liberal Arts and Sciences and Family and Consumer Sc1ences are pre-paid subscnbers. 
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THE POLICY 
ethos wants to hear from you! 
Call Us! 
515-294-2464 
Write Us! 
16 E Hamilton Hall • ISU 
Ames, IA 500 I I 
e-Mail Us! 
ethos@iastate.edu 
ethos welcomes correspondence by mail 
or by e-mail. All correspondence must be 
typed and signed with the author's first and 
last name and daytime phone number. 
Unsigned letters or e-mail correspon- -:; 
dence containing personal attacks of a ' 
libelous nature will not be published. 
Opinion pieces arc also welcome and , 
if used, will be published on the essay page. 
These pieces should contain at a mini-
mum, 600 words. 
ethos reserves the right to edit all 
correspondence for grammar, style or 
length. 
-------- ------- -----
